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- Project Overview %
-
Name of capstone project

’.’ English name

“Communication Campaign For Camile Bridal Wedding Dress Brand”

. -
’.’ Vietnamese name

“Chién Dich Truyén Thong Cho Thuong Hiéu Vay Cugi Camile Bridal”

Reason for choosing Project

«  From August to September of the lunar calendar every year is the golden time for many couples choosing to hold
their weddings,

« Under the influence of fashion trends and movies, some people choose to tailor wedding dresses on demand to
create a unique dress

+ Realizing that everyone has the desire to own their own "Dream Dress", but not everyone has the opportunity to
make that dream come true.
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Once again, we want all brides to have the ability to own their own "dream wedding dress" for their
special occasion, which is something we feel very happy and excited about.




Media campaign to promote the image of the wedding dress brand Camile Bridal.

Workshop "Tu xuéng may dén L& dudng" with
a team of organisers from Camile family
conducted with main partners such as The
Adam, Doji, Map Studio, Hanoi Tower, Platino.

*  Promote the tailoring service to design wedding dresses for the bride's request.

«  Camile Bridal wants to become a pioneering brand, bringing the tailoring segment to development

«  The communication campaign plan of the project "The Journey" is a series of activities:

Project goals:

7

Post-Workshop communication activities such
as the series "From A to Z", stories about
“International Free Hugs Day ", livestreams on
Tiktok and Facebook and products revolving
around the brand (Video & Postcard...).

Educate the consumer market that tailoring
your own wedding dress is not complicated
and not so expensive that only people with a
lot of money can do it.

Want to promote tailored tailoring services for
each customer to increase brand value through
the service along with many small parallel
campaigns.

[eplig sjiwe
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Overview of Camile Bridal 2
(Gance QL&
o VAY cuol Hidnthi 1-12 clia 32 kétqua  Thir tw mac dinh v
Camile Bridal established
» Established since 2014 o v
B swu tap Tho Collection
° CEO Duong Th] Hoa 202342024BSrie:aslon 1 Camile
» Address: No. 45 Nguyen Hy Quang, O Cho Dua Ward, Dong Da District, Hanoi City.
+ A famous wedding dress brand in the field of bridal wedding dresses in Vietnam with
more than 10 years of experience in the market.
« Committed to providing brides with the best quality products and services along with
a team of experienced staff who always listen, understand and help brides on their bride-
finding journey.
[ ]
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Overview of Camile Bridal

Rent high-end wedding dresses in Hanoi
Products and services Custom tailoring and wedding dress rental

Rent ao dai J

‘ Camile Bridal- Vay cudi Thiét K& Cao Cap
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C6 ddu Ngd Bao Tram C6 ddu Yén Thanh Cd ddu Bod MacCallum

Q1 &

TRANG CHU vAY cul VAY CUON BIGSIZE - CO DAU MA MAY DO Ao DAI

A0 DAI Hién thi titca 12 kétqud  Thir ty méc Ginh

=}

CAMILE & thiét ké c6 dau C6 ddu Cao Phuong Anh €6 ddu Luu Thanh Tim  C6 ddu Dodn Thuy Duong Ao dai thiét ké Mc Lién Hoa Ao dai thiét ké Mc Lién Hoa BST o dai tring diy quyén ril BST cap déi do dai cudi ren tinh
Thuy Dung 4 muc 6 muc 4 myc Season 1- Sy hva quyén gilta Season 2- chiéc 4o dai do day clia Camile té nhe nhang 2023
8 muc truyén thong va hién dai! cudn hit tai Camile Bridal




Overview of Camile Bridal

Products and services
From 500 DREAMS To DRESS a Pang theo d&i / ( dé xem Iudi = Ché d6 xem bang feed

11 muc - 1 nguadi déng gop

Each bride has a different body shape, flaws, personality, interests and

Thich Binh luan

fashion sense, and in wedding dresses, they also have different dream

wedding dress models and wish for themselves a suitable wedding dress.

most suitable, perfect to wear on the most important day of their lives. 3 # ,/m ' &) '1' E ,“:;H ¢ k ‘ Ac
it e '.Mq | LIRS '.Mq 1%
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FROM 500 DREAMS T0 DRESS / FROM 500 DREAMS TO DRESS

. Vietnamese brides are 22-30 years old, have an income of 20-50 - ’

million and can afford important personal plans of 20-80 million.

o Live and work in Vietnam or abroad.

—> Camile Bridal has positioned the brand to become a famous brand

and leading wedding dress tailoring service
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) Company Overview 4}@ -
\

Vision, Mission, Core Value

By 2025, Camile is positioned to be an ideal and reputable leading brand in tailoring

and designing wedding dresses on demand for the customer segment with the ability
to pay 20-60 million.

Mis Sio\.

Bring millions of brides individually designed wedding dresses with style,

personality and uniqueness at affordable prices.

CoRE VALVE.

Quality: Wedding dresses are individually designed with quality and difference in
design.

Personalization: Customers can have suitable designs based on their preferences
and personality.
Benefits: Covers body flaws.

Spirit: Devoted, considerate. Camile is customer-centric and wants to bring the ‘ .
best and highest values to customers. .




Brand identity
The meaning of the Logo
+ Combining words and images of roses - Minimalism helps customers easily recognize and
remember
» Two font styles are used:
o Soft handwritten font: Friendly, familiar, helping customers feel close and connected
to the brand. Naturalness, openness, freedom, flexibility and creativity and that is
exactly what Camile Bridal wants to bring to customers.
o Straight and thin font: Modern, showing sophistication, elegance, minimalism and
looking to the future as a famous, professional wedding dress brand.
\“)/ \ Besides, the highlight of the logo is the small rose in the right corner below the logo. j
The meaning of the Slogan
Camile Bridal with the slogan "Tuy tin la chinh nang”
That is the guideline applied to all custom designed wedding dress products.
When brides become beautiful and confidently shine in Camile's wedding dress, it is their VAY CUO| CAMILE BRIDAL: T TIN LA CHINH NANG
greatest success. .
Helping the bride "Be confident in herself" is the responsibility and obligation of all employees
at Camile Bridal. @ °
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Company Overview 4}@
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Timing and engagement opportunities

Camile Bridal educates consumers on how to more easily and
affordably customize their own wedding gown

C Combined with the message
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Situation Analysis

The advantage in competition (USP and angels)

Bridal Gown Market In The World

+ The demand for bridal dresses has been steadily rising, driven by a growth in weddings, cultural influences, and social media
exposure.

+ Today's brides look for distinctive, bespoke gowns that showcase their unique personalities and fashion choices.

Bridal Gowns Market In Vietnam

* Influencer Marketing: The marriage of Streamer Xemesis and Xoai Non was
solemnised in November 2020.

» Fashion Show: Hacchin Couture X Lan Khue

+ Platform: WEDDING SYMPHONY
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Company Analysis

The advantage in competition (USP and angels)

Nha thist ke :\:?r:na:ﬁhl tieng
In terms of "tailoring and wedding dress design"
— ( Brid
services, Camile Bridal is certain that it is among
the top wedding dress brands.
: Chat lueng
Gia du'l\tv:v“z’
A A
N¢i dung Thoi gian
truyén thong
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Customer Insight Research

The advantage in competition (USP and angels)

Brides want to have their own wedding dress
designed that is not only gorgeous and outstanding,
but also needs to fit their body. And being able to
participate in the design process and customize the

wedding dress makes them excited.
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heo ban, viéc thiét k& va may do tly chinh cé wu diém gi so vai viéc mua mét chiéc vay cudi san co

tir clra hang?
259 responses

Vira viin véi co thé 232 (89.6%)

116 (44.8%)

Lua chon da dang

Chét lugng cao 111 (42.9%)

Trai nghiém thu vi 170 (85.6%)
Giup tuw tin hon 194 (74.9%)
Dé dang thay ddi thiét ké —195 (75.3%)

Tiét kiém thai gian 64 (24.7%)

Theo ban, chi phi cho Dich v
vu thué sén?
259 responses

@

u may do thué, thiét k& vay cudi nhinh hon khoang bao nhiéu so véi dich

@ 10%-20%

@ 20% - 30%

® 50% - 70%

@ Gép doi hodc gap ba
@ Khong biét =)

@ khéng cu6i

@ khong biet
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Communication Plan )@

Big Idea

 The Journey .,

Key message

The journey is a catalyst that makes the outcome more meaningful.

The Journey Outcome more meaningful

Hashtag

i t #Tuxuongmaydenleduong J
- - [ ]
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.
e Facebook design font
Headline: SVN-Ameyallinda Signature
Body text: VL Abraham Lincoln
e TikTok design font: UTM Helvetins & VL
dcaedc  ebbdaa = edbabd Seiclcl ddbech dfclca Abraham Lincoln
. wps 8 o 1 X Al m Livestream: Chao dén su tré lai - Black Friday “Sale cham
( Event: Workshop "Tu Xuéng may dén Lé dudng ) chan vay” - Ton vinh dudng cong hoan my
( Series TikTok: TU A-Z ) ( Video Trending )
‘e
' ’ . ( Minigame: "Vén man giac mg” ) ( Key Activity: "Event International Free Hugs Day 2023" )
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Key Activities

W

"Suc khoe va Dai s6ng, 24h, Lao dong Thu d6, and VTVNews”.

The above newspapers have good traffic, their reader segments are also

widespread and attract readers of many ages.

Tiktok channel "Nhing con nai bi Gud”

VTV (Vietnam National Television)
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Communication Plan

\

LONG: Increase brand awareness; Increase the level of "brand love"
SHORT: Educate customers about tailoring - wedding dress design services J

b et

— T

50.000 200.000
Reaches for facebook posts Hashtags view for tiktok posts

‘@ The company's fourth quarter revenue increased by ®°
. ‘ ' 20% compared to the third quarter ¢ ‘ '
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Segmentation & Targeting Q@

Pain Point: Financial Pressure; Limited Time; physical flaw

2 2 e 30 Hobbies: Follow Wedding Trends, Participate in Wedding Communities, individuality

years old Communication channels usage behaviour: Facebook, Tiktok.

Gender
Female Brides

Job
Office staff

Mindset: find the wedding dress that best suits you & most confident and shining bride on her happiest day

Income
10 million = 20 million/month



A ) r
Segmentation & Targeting Q@

Pain Point: Financial Pressure; Limited Time.

22 - 30 Hobbies: Follow Wedding Trends, Participate in Wedding Communities, Want to give my future wife a

years old meaningful gift for the upcoming big day. Communication channels usage behaviour: Facebook, Tiktok.

Gender
Male Grooms

Job
Office staff

Mindset: Expect lots of special offers; Turn the couple's ideas into the most beautiful reality

Income
10 million = 20 million/month



Communication Channels

\ Owned media )

/\

Facebook

The tailoring and design services articles, are a little more
focused on the bride getting the dress than they are in-depth.

The tailoring and design services articles, are a little more
focused on the bride getting the dress than they are in-depth.

i

3
MAY BOLLECTION §i &
R o L

4 v
Camile Bridal- Vay cudi Thiét Ké
Cao Cap o JELES
@ o wicn a3k nge QT

Tiép ndi nhiing cau chu...

Ngoai kia khong biét th...

Néu ban dang loay hoa...



Communication Channels Strategy

Media Plan

Phase 01

(10.09 - 20.09)

Core Mission:

Research information about
CAMILE BRIDAL wedding dress
brand

Phase 02

(21.09 - 25.09)

Core Missions:

Raise awareness for customers
by organize an event

Create the campaign's message
for various channels

Phase 03

(26.10 - 28.11)

Core Missions:

Raise awareness and trust for
customers by organize and
develop Tiktok Series A
through Z, Minigame,
Livestream

Manage and produce content
on media channels that follow
the campaign's message

Phase 04

(29.11 - 10.12)

Core Missions:

Continue build and develop

Tiktok Series A through Z

End the Communication
Campaign with an Event about
International Free Hugs Day

Manage and produce content on
media channels that follow the
campaign's message
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Communication Channels Strategy

Media - Used Timeline

PHASE 1 - Workshop “The Journey - Tu xuéng may dén lé duéng” — 9/10 - 27/10

+ Kickoff Event— 9/10

+ Communication before the Event —9/10 - 20/10

* PHOTO RECAP: Activities during the event — 21/10
+ Communication after the Event— 22/10 - 27/10

Facebook

PHASE 2 - Knowledge - Livestream - Minigame — 6/11 - 28/11

* Knowledge

e Livestream

* Minigame

PHASE 3: Event: Small campaign for International Hugging Day — 30/11 - 9/12
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Media - Used Timeline

PHASE 1 “What does The Journey Workshop have?”
— [18/09 - 15/10]

Tiktok PHASE 2 Tiktok Series “From A to Z”
— [1/11 - 10/12]
PHASE 3 Event: Small campaign for International Hugging Day
— [25/11 - 9/12]
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~ Risk Management 4}‘@

D
¢ L The importance of risk management )

k,.( \ Risk management methodologies /

Prepare before the crisis
Crisis response

Post-crisis assessment
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~ Risk Management Q@;
\

MEDIUM

ey
N

‘/“ HIGH

RISK

LOW

Project risk classification and management

J

Production Progress
Communication Crisis

Event Crisis Management
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Risk Management )‘Q

Workshop “The e ‘ @ ‘
Journey”

Series Tiktok @

Livestream

_____ Minigame

“()M”






Knowledge Experience Gift

With an understanding of the general steps involved in Create your own wedding veil and mix Get savings on marriage-related

making a wedding dress, couples or brides may design and match materials for a bridal gown. services and companionship.
and finish making their own wedding veil or dress.

o ®*
L4 o
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INTERNATIONAL FREE HUG DAY

/
2023 I 4

International Hug Day is observed on December 4, and on this day, we will give our loved ones long, passionate embraces. Furthermore, a
hug may also be used to ease the pain or suffering we unintentionally inflict one another. More significantly, an embrace is the act of ending
a protracted trip and beginning a brand-new one that is full of hopes. As a result, the group decided to make HUG action the theme of the
campaign's last activity. In order to spread love messages and inspire couples to adopt a more optimistic perspective on love's challenges,

the group will perform video interviews with couples to learn about their challenges.

L4 AN



. Camile Bridal- Viy cudi Thiét K& Cao Cip

‘+ WORKSHOP “THE JOURNEY" | CAMILE BRIDAL '+

d3u 3n c& nhin cia riéng minh.

“The Journey’ - Titxsdng m
dang trén hanh trinh tim dich

bdi hanh trinh chita dung
120 ra chic véy cudi mang dam

hop danh cho tit ci cic Gip 86i
Tai "The Journey” Workshop, cic cd

Mot aadei i Camile Bridal- Vay cudi Thiét K€ Cao Cap
G viy 25 15 Ngh Thuit - Ngusi 30 nén 3 Nghé Nhing @ 25Thang 111t 20:00 - @
TAM QUAN TRONG CUA "MAY DO THIET KE VAY CUGI"

Nang dugc duyét va sira vay nhiéu lan cho dén khi hai long

Nang dugc mugn mau Véy cudi [én t6i 1 thang (C6 déu & xa dugc uu tién mién
phi van chuyén Vay cudi, C6 dau & Ha Noi dugc tang Take Care cham séc ngay cudi
bdi chuyén vién ctia Camile Bridal)

Tét ca uu/ khuyét diém s& dugc t6i uu hoa trong méu thiét ké danh riéng cho
Nang ... Xem thém

——y ¥

‘Camile Bridal- Vay cui Thiét K& Cao Cap d phét truc tép.

ing 111662010+ @
¥ LIVESTREAM DAI TIEC VOUCHER CHi CAN XEM CUNG CO QUA

Tham gia phién livestream d3c biét BLACK FRIDAY cing CAMILE BRIDAL 6é chon cho minh chisc

vay cuéi phi hop. Co k€ 6én g3n Vi tt c nhst

trong hém nay.

Theo d8i Livestream aén cu6i 6& nhn voucher gidm séu chua ting cb tai Camile Bridal;

... Xem thér

> o103




Ngay minh chung doi

[OM 2] Chién dich OM ...  [OM 1] Cap dbi dau tié...  Khi téi bat anh ngudii... PHAN CUOI: NAM CHA... [PHAN 2 | NAM CHAM .. [PHAN1|NAM CHAM .. Ngoc Thiongotngao..  Ngay tat ca nhan vién ..

Cugi cung ngay nay c0.. ~ C6 gdi tré cung ngudi .. C6 phdiban dang mon... ~ S&p cudi téindimacod..  Khicip doi “cong kén..  HaNoithy7 phailénd.. Tubanhoc cap 3 trdt..  Trai nghiém trd thanh ...

° Cudi cung thi ngay nay.. PHAN 3 |Nhathiétké.. PHAN2|Codaumé.. i PHAN1|U6cmotinh.. Dang khdng yén, khén.. Nang daucantytivé..  PHAN 3| Cudicing ci.. PHAN 2| Nha thist kér...




nhungconnaibigud o
Nhiing con nai bi gud

Tin nhan 2

10 Pang Follow 53 Follower 4630 Thich
Chung minh lam d6 an vay cudi

Va hau trudng hé hudc
@camilebridalsince2014

Video & Da thich

Tgi sao ci nhl xong anh

khéng chi ddng lam lanh?

Minh nhan raminh langu.. VAo ngay quéc t&é Om 4/1..  Hanh trinh di va dep nh... [UPCOMING] Chién dich ...

Di cing em tUKNO KhENT T ) m " ) \

den dam cugifg,

e e

Replying to ... Udc gap dugc ngudi simp... ¥ % #yp .. Anh Editor va Chi Marketi.. D6 an chill phét i .. Nhin xong ca ban boi roi ... # 2 & 9 #xuhuong ’ ‘



Media Production

Estimated Cost

MEDIA COST

| NO | CATEGORY QUANTITY UNIT PRICE (vnd) TOTAL (vnd)
e

Concept Idea free
Script

n——_-—

1 Light System 2 piece

2 Camera 3 piece - -

3 Lens 3 piece - -

4 Microphone wireless 2 piece - -

5 Tripod 3 piece - -

6 Logistics piece
——_

1 Model people 300,000 300000

2 MC Livestream 3 people 400,000 1200000

3 Actor - people - -

4 KOC/KOL - people - -

5 Voice Record - - - -

Music Copyright
6 Soundtrack = = = =
Music
B 5 B i S IS B
Set ads month organic
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Media Production

Total Campaign Budget

TOTAL CAMPAIGN BUDGET

Budget Media - 6,500,500
Budget Workshop 34,453,540
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Media Production

Human Resources

. OL Total campaign )

LW

Human resources include those involved in project implementation

» Good human resource management is essential for the project to run

smoothly.

» Participating in implementing this communication campaign, our team has 5

members collaborating with the staff of the Camile Bridal brand.
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Media Production

Human Resources

\

-

02. Responsibility Assignment

J

Planning

Guests attended

Script content A/R | R R R
Photograph C/R A/R C C/R C
Edit Film / Graphic Design C/R R C C/R C
Casting A/R | A/R R R
Copyrighting A/R A/R C R C
Project management
Scheduling A/R | R R C
Media reporting R R R R R
Progress reporting A/R C R R R
Measure effectiveness A/R C C A/R C
Communication with Camile Bridal R A/R R R R
Communication with Customer R I | R |

Organise events
A/R
A/R

Content Production

A/R




A Y
Media Production

Human Resources —> \_

04. Team Communication

J

Direct

Meeting at FPT University, in Hanoi, Camile Bridal Store

Indirect

Through group work tools (Gmail, Meet, Google Doc...)
or popular social networks (Facebook, Zalo)
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Activities

WORKSHOP: THE JOURNEY

10 couples for the morning slot and 14 couples for the afternoon slot

Camile Bridal- Vay cu6i Thiét K& Cao Cap
@ 21Thing10-@

Nhiing khoanh khac dep nhat trong Workshop THE JOURNEY - SLOT SANG
Cac cap doi khong chi dugc trdi nghiém nhiing hoat dong thd vi méa con dong lai 1a nhiing

khoanh khic xtic dong. Tig giy phit trong The Journey dem t6i cho cic cap doi, mong ring s&

dudc Iuu gilt mai qua nhitng t3m hinh gié tri.
BDing quén hen vao SLOT CHIEU ctia THE JOURNEY nhé!l... Xem thém

Camile Bridal- Vay cu6i Thiét K& Cao Cap
@ 21Thing10-Q

Khép lai THE JOURNEY vGi nhiing ky niém dep

Cing ng&m nhin nhitng hinh &nh hét stc dé thuong ctia cc c3p ddi tai The Journey - Tir xudng
may dén 1& dudng. Chic cac c6 déu, chu ré tuong lai s6m dong hanh ciing nhau viét nén hanh Su Bi
trinh d3y y nghfa.
; , Depqua ~r &
Cam on cac cap d6i da dén va tao nén nhitng ky niém dep cung Camile Bridal. ... Xem thém p CI o

Thich Phan hi 5 tudn

Nguyen My Trang

Cac chu ré ciing rat tich cuc nha! Chuang trinh vui va ¥ nghia qud, cac cap déi déu rat
happy!

Thich Phan hi 5 tudn

Man Hai
Budi trién 1am chuyén nghiép d6. Cam dn Camile. Adam Store, Doji d& mang tdi trai

nghiém rat t6t cho khach hang

3



Activities

O Camile Bridal- Vay cugi Thiét K& Cao Cap
J o0

4 Thing 1 5}

» CHAO DON SU TRO LAI CUA CAMILE BRIDAL TRONG PHIEN

hac

dau may mén nht hém nay
-... Xem thém

2024. Camile Bridal sa
hon trang phuc phi hop

P 003710433

O Camile Bridal- Vy cu6i Thiét K& Cao Cap d3 phat truc tiég

<)

AMILE BRIDAL
n vdi tat ca nguoi
trong hém nay

Theo ddi Livestrear sau chua timg c6 tai Camile Bridal
Xem thém

P a941/10130

O Camile Bridal- Vay cu6i Thiét K& Cao Cap

gdy - @

« Tham gia phién Livestream chi dé dac bié IZE clng CAN
cho minh ch 1 hop. Co héi dién vy k& danh cho nhiing ¢ nang chubby

hém nay

Theo ddi Livestre nhan vou chua tig c6 tai Camile Bridal:

- ... Xem thém

P iss1/2412
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2 Eommeles ™ Camile Bridal- Vay cusi Thiét K& Cao Cap
B [MINIGAME] "Vén mén gidc ma* tir Camile Bridal §¢ @ 23 Thing 1114c 20:01 - @
Hoa chung khéng khi Black Fiday, Camile Bridal mang t6i co hai dién vay cudi thiét k& véi e sl A . .
minigame Goc d2o, ding b6 1 c i tham gia ngay nhe. [CONG BG TRUNG GIA MINIGAME "VEN MAN GIAC MC* B @ ®
¥ Qua ting c6 han:
=i nhizmmdmmmi phi may do thigt k&/vouicher gidm 70% chi phithué vay cudi. @ Cac manh ghép "B vay cudi trong mo” clia nang d3 duoc hoan thién.
o  Xin chdic mimg c6 déu tuong lai HAN HY véi bé véy cudi trong ma tén 13 “NHAT HA" 63 chién
thang Minigame "Vén man gidc ma” I3n nay.
g / % A (O Céc ban duoc tring gidi vui Iong inbox page @€ nhan nhiing phin qua gié tri nha.
VNN A 2 71224 M - & Ch... Xem thém 0 Y&n Hii
, g 1E 2B 31 4D 5F 6A 7C 8G 9H Nhét Nguyét Ng Luu DifcHoang Nam #camilebridal
= Datitenichovay ouoi 2 /"29' ' fai I/é” WA fﬂ"é? e Thich  PhdnkZi  1min
= 7 / L
za MINIGAME
%
‘\l
-y ‘ Phan Anh Viét , ) )
1e2b3i4d5fea7cagoh THO NGAY MAU NANG Bach Duong Nguyén Vi Minh
N #camilebridal
°
<@



Activities

@
¢
e
@
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David Duong . \
Mé chir & kéo daiiii

23 gi¢ Thich Phan hoi

Bifcc

Anh chi nay chat that &

20gio Thich Phan hoi

9 Fan ciing

Jun Hoang

cd nha nhin hanh phiic qué a &§ &%
19gi  Thich Phén hdi

Su Bi

Hanh phtc qua qua ~

9gid Thich Phan hsi )

Camile Bridal- Viy cu6i Thiét K& Cao Cip ciing véi Pham Thuy va 2 ngui khac.
® 2n9%-@
[CHIEN DICH GM] - CHUC MUNG NGAY QUAC TE OM 04/12

93 bao 13u rdi ban chua 6m mdt i d6? 3 bao I5u i ban chua nhan duge mét céi om tir 3i 467
Ngay Quéc T& OM 04/12/203 chinh 13 dip d€ ban dugc OM, duoc chia lanh, duce yéu thuang.
Nhan ngay Quéc T& Om, Camile dem t6i mét chigc om rét khac, mét chigc 6m c6  nghia In 2o
hon bao gié hét. 6 12 x0a diu tén thuong trong cic mdi quan hé, két thic hanh trinh ¢l va m&

ra mét hanh trinh mdi Gy ha hen. Hy vong moi kho khan, mo... Xem thém

EVENT “NHUNG CAIl OM”

Camile Bridal- Vay cudi Thiét K& Cao Cip
® 579 Q
[CHIEN DICH OM] C3p d6i bic st

96 13 vao mia thu cia ndm 2019, anh [3n dau nhin thay 6 géi &y, mét c6 géi xinh dep, nhe
nhang nhu lan gi6 mua thu, anh 4 muén bio vé va che chd cho ¢ gai dy ca ddi.

Thé nhung anh d3 @& c6 Sy phai thit vong nhigu I3n, va cling chinh ¢ &y cht déng néi I8 chia
tay. ... Xem thém

Mam:lss dén VAY CUll

Trong ahang umwm&?‘%wmﬂ!mw

DOV XEM TA) qzcamilebridalsince204

Camile Bridal- Vay cu6i Thiét K& Cao Cap
® 1ngiy.@
[CHIEN DICH OM] BO ME VA CON TRAI

Trong tinh yéu, minh van luén nghi rdng tinh yéu ctia minh 13 do minh lya chon du c6 nhu nao thi
n6 cling khéng c6 dnh hudng va lién quan gi d&n moi ngudi xung quanh vay nén minh ching
bao gi&s quan tam dén 18i ndi cia moi ngudi ngay ké ca 13 ME ngudi ma minh tin tuéng nhét, 13
m6t chuyén gia tu van tinh cdm riéng clia minh

Minh @3 ting c6 thdi gian tim hi€u va lam quen mét chi A I6n hon minh 5 tudi va nha ciing & xa
khéng phai & mién Bic. Me m... Xem thém

Mk . hi ba il i
HLRWn wnl‘ilnn:ﬂqd:

(N XEY TA) @ecamilebridalsince204

/ Thanh Hiéu

Pang iu &

4ngdy Thich Phan hdi

Bao Khanh

Cau chuyén cam dong qua shop a &
4ngay Thich Phan hoi

Anthony Bui
That I3 dep...

4ngiy Thich Phan hoi

uyén Lan Vy - Theo déi
Dé hudnggg

N

4ngiy Thich Phan hdi J

Camile Bridal- Vay cudi Thiét K€ Cao Cap
° 190-@

[CHIEN DICH OM] Cap di MOTO
Anh chi quen nhau tif n&m 2009, d&n nay 13 hon 14 n&m dudng nhu chua c6 gian di c3i va nhau
qua lau, dsc biét Ia khong c6 161 t6 tinh nao dugc néi ra, cing ching c6 khoanh khic cau hén...
Hbi dsy, chi véi anh 13 dng nghiép, anh thich chivi sy ndng déng, chi thich anh vi anh I3 ngudi
gidi ban hang, n6i chuyén d6i dap phan bién khich rt khéo Iéo ma khéng ha nang 1. ... Xem
them

I ki Hoech may vy i ring, mus d ke,
Jﬁumm'zchnp»ﬁmcwum,

DONXEN TA1 camilebridalsince201



Activities

Chi DUONG HOA
Nha thiét ké thuong higu Camile Bridal d6ng hanh ciing s kign
/ |
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) Media Effectiveness
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1. Facebook Camille Bridal - Vay cugi Thiét Ké Cao Cap

o

ugt truy cép

Lugt truy cap trén Facebook ()

74.239 + 245

/Luqt tuong tac N
S& cam xuc, binh luén vé& va luot chia sé bai
viét

10,7 K+ 1900%

Déi tugng hién tai

B4 tugng tiém nang

S& ngudi theo d8i trén Facebook (D)

45.992

2.0K Tdng 6 trong 90 ngay qua so vdi 90 ngay trude do
. D8 tusi & gidi tinh (D
10K
1,5€ “
8K . i i 534
1,0€ B Ni-615%
6K B Nam - 43%
4K 60%
) . B I
2K 20%
e _
0 0 18-24 2534 3544 4554 55-64 65+
29 Théng 10 8 Théng 3 5 3 | I W Mar
\ 9 9/ \ 90 ngay trudc 90 ngay qua/ \_ M ! f“ Y,

Bai viét trén Facebook

S& ngudi tidp cdn
S8 ngudi tiép can baiviét @

31,4K + 6

Tin trén Facebook

Téng & trong 90 ngay qua so vdi 90 ngay trude db

Bai viét trén Instagram Tin trén Instagram

S& nguai tiép can bai viét trung binh trén ®
mdi leai file phuong tién

Danh cho nhiing bai viét dugc taa trong véng 30 ngdy
qua

S& ngudi tiép can bai viét trung binh trén ®
mdi dinh dang ndi dung

Danh cho nhiing bai viét dugc tao trang veng 90 ngdy
qua

Hinh anh Bai viét c6 album
29K 29K
0K
Video Bai viét khac
19K —— K
20K Van ban Thudce phim
506 — 5K
Am thanh Bai viét tryc tigp
oK 0 7«
Lién k&t Bai viét da chia sé
0 0 15K
@ ngay fruge “ ngay qua Bai viét c6 video 360°
\ lo /

KPI Camile Bridal - Vay cuoi Thiet Ke Cao Cap FanPage

Description

Post reach

Facebook visits

Engagement

“ Actual result

30,000
50,000
9,000

31,400
74,239
10,700

KKPl Camile Bridal - Vay cuoi Thiet Ke Cao Cap FanPage

% Result/ KPI

104,66%
148.48%

118,9%
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2. Tik Tok Camille Bridal- Vay cugi Thiét Ké Cao Cap

Lugt tiép can

S8 Iugt xem video Dai tudng da tiép can Lugdt xem hd s

251.378 7.518
+2.9K (+6217%) 4

359407

+80.6K (+2891%) + +47.6K (+23.33%) ¢

$6 lugt xem video ©
9 Th10 2023 - 9 Th12 2023

VW

Nh109 Th1014 Th1019 Th1024 Th1029 Th113 Th118 Th1113 Th1118 Th1123 Th1128 Th123 Th128 /

KPI Camile Bridal - Vay cuoi Thiet Ke Cao Cap TikTok

Description

Video view
Reached audience
Engaged audience
Engagement: Like

N NN R

300,000
200,000
4,000

KI'Ud

Lugt thich

ng tac

Lugt chia sé Lugt binh luan
3.884 252 191

+18 (+7.69%) 4 +1M (+13875%) 4

+855 (+28.23%) 4

Lugt thich ®
9 Th10 2023 - 9 Th12 2023

N j[\w MV\N\/\,

TMOB Th1014 Th1019 Th1024 Th1029 Th113 Th118 Th1113 Th1118 Th1123 Th1128 Th123 TMZS

Actualresult | % Result/ KPI

|
119,8% .
125,68%
104,77%

129,46%

359,407
251,378
4,191

3,000 3,884

KPI Camile Bridal - Vay cuoi Thiet Ke Cao Cap Tiktok

:
1=
Ll

/s ‘nhurigconnalbigud

[UPCOMING) Chién dic...

/D6i tugng khan gia
7 ngay qua 28 ngay qua 60 ngay qua
Follower méi Téng s6 follower D4 tugng da tiép can
521 - 251.378

422 (+4.01%) ¢ +47.6K (+2333%) ¢

D6 tyong khan gia da tuong tac

& Tai vé d liéu

D6l tudng khan gia da

tuong tac
4191

+633 (+1779%) ¢

#tuxuongmaydenleduong 2 -

311K lugt xem

PHAN 3 | Cudi cing ci..

Lan cudi minh dugc “6..  PHAN 2| Cb diu mdng ..

Nang ddu can ty i vé n.




Media Effectiveness

3. Tik Tok "Nhing con nai bi gud”:

v Followers: Increase 50 followers (from 5 -> 55)

v Like: Increase about 4500 likes

v Video: 1 trending video (127K views and 4101
likes, 24 comments and 7 videos over 1000 views

v Searched keywords: HUG campaign, international

free HUG day, wedding dress.

ithayinc
cholchiénld
khocithe;

| View Analytics

Search: chién dich 6m®

(4

e=

sém c6 ng iv
chuong trinh nay,ntn v chi

Chaunho ¥
Lan cudi minh 6m la bao gi& minh cling khdng nhé
1udn y. Minh ciing thich 6m 1dm &

/
Qua day anh 6m cho nég, khéc thay khé qué a

Nawngs
Dv an cho dki ng ngoai ko a

‘@) Nhing con nai bi gud 4 -
Vi khdng c6 nhiéu tgian nén ching min’
gidi han 1 s6 cip ddia & hen ban lan «
nhaaa

Back to top #
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Effectiveness Revenue

Revenue by Months

°

\.

2,000,000,000
d

1,500,000,000
d

1,000,000,000
d

500,000,000 4

0d

September October November
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Effectiveness Revenue )”%

Revenue by Quarters 2023

3,000,000,000 4

2,000,000,000 4

1,000,000,000 d

0d
Third's Quarter Fourth's Quarter (except December)
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Effectiveness Revenue

From the Year-ago Period

°

4,000,000,000 4

3,000,000,000 4

2,000,000,000 4

1,000,000,000 ¢

od

Fourth's Quarter 2022 Fourth's Quarter 2023 (except December)




Ban thay céc bai dang vé thuong hiéu vay cudi Camile Bridal vai tan suét ?
210 responses

@ Hang ngay
@ Hang tudn
@ Thinh thoang
@ Khéng thay

Cam nhéan chung cta ban vé cac bai dang vé thuong hiéu vay cudi Camile Bridal trén cac nén tang
mang xa hoi ?
210 responses

@ Nham chan
@ Binh thuong
@ Hawu ich

@ Thavi
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) Feedback
.

°

Hay chon 3 chién dich gan day nhat ma ban an tugng trén cac kénh MXH "Camile Bridal - Vay cudi

thiét ké cao cap"
210 responses

Workshop "The Journey - Tl 124 (59%)

Xwéng may dén Lé dudng"
93 (44.3%)

Tiktok Series tir A dén Z

Chién dich "Om" 127 (60.5%)

Livestream 1, 2, 3

Minigame "Vén man gidc mo™" 72 (34.3%)

0 50 100 150




Ban mong muén Chién dich nang cao chat lwvgng hon vé mét nao ?
210 responses

M4&u anh/Dién vién
Kich ban

Nhiéu dién vién ct, Im ng dem...

Su chinh chu trong ndi dung Ki... Sau khi biét vé Chién dich “Truyén thong cho thuong hiéu véy cudi Camile Bridal”, ban c6 san sang

gidi thiéu dén voi ngudi khac khong ?

210 responses

@ Chéc chén roi

@ Khong
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Feedback

In-dept Interview

For Camile Bridal For Camile’s Customer

The CEO, Lead Marketing, and Sales personnel all believe Customers, from brides to family, are impressed with the
that the campaign is highly effective and that the brand's new activities.
sequence of events is unique, resulting in engagement

that goes above and beyond what is expected.
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" Feed back%

Other Feedback

- 17 o~ NG 14 w -
= 1 - > =

Q1 Linh Nga Bridal Tim kiém (1 Unh Nga Bridal Tim kiém Q1 Linh Nga Bridal Tim kiém

i

v i - a4

Tim kiém: Linh Nga Bridal® Tim kiém: Linh Nga Bridal® Tim kiém: Linh Nga Bridal®

1.025 binh ludn 1025 binh udn

B i S e R P

1.025 binh lujn x
Tra lot Cen @

‘n&c\msuomq-omwnwnm was T e Qs o
om thich viy cla camile o Chouchoux » Qut Dita Ondine . MeoembeGau21
T 1o <o (= ] Minh cudh ciing thué vy bén Camile C4l 60tr cudi 1 may, con Il clng thué
@ sievtniava prunghia hom cudi 20710 vira rdi. Cyc ki ung ¥ ASUTmoly 1004 0N min-G
60tr ady 12 gid may ridng. B thiy 14 th v vy, gid cd va ngudsi support bin s Teh ol Quwr @
blam di @ - el = QUYLDUA Online » MeembeGau21
ot e @ T o ov s o S s Jpwde ponbylos i
#000'7 » Heuthisua_phunghia S e T e forw caln. 8t 1w, k dinh d4.
- dng chiit ligu, da. chc
thué thai kia (c6 thé ban nay méc day e wh i 2 9 béc c6 thé tham khao may vdy & d6

tién nén gid d6 ) nhung vs miu nay m

siauthisua_phunghia . 1023 e lok O @
thily 6t ko c6 g) ajc bift 601 dly 13 gid may ridng. B thiy 151 thi T
i el b b fncrbecd .u-ymshuvucmmnauw
sleuthisua_phunghia » > On'? 023 Tl Qs @ chif k dc mang v d3u y
WVOUN":W) A » ) n'7 » gieuthisua shunohis Ted 1t Qxr o

O EH o U ow OVde Ve o 0de Ve 9ow
. Theém binh WWhn @ @ e . Thém binhy uan @ @ e . Thiém binh Wan @ @ m
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Pham Hoang Anh

Bui Thu Thuy

Le Thi Thu Hien

Bui Nghia Duong

Ninh Duy Duc

Our Team Role In This Project

Leaders + Designer +
Filming

Ideas Content +
Planner + Researcher

Ideas Content +
Designer + Researcher

Ideas Content +
Planner

Planner + Researcher

Always proactive, enthusiastic, eager to
learn, perfectionist and have a high sense of
responsibility.

Enthusiastic, perfectionist, hard-working,
multi-tasking, covers all tasks,
straightforward and has a high sense of
responsibility.

Good ideas, versatile, good listener,
responsible for assigned work.

Good communication, many new
breakthrough ideas, flexible in all situations
and good observation and networking skills.

Eager to learn, good communication, able to
cover tasks, know how to listen, good
Networking

Easily pressured and encountering
difficulties, they often find their own
solutions and do not communicate
information well.

It's easy to offend others, and it's highly
secure and doesn't have many
breakthroughs.

Not a perfectionist, not conveying
information carefully, forgetful and
distracted in some cases.

Easily distracted, slow to progress, often
holding on to work to affect other things,
leisurely.

Not yet a perfectionist in some tasks, easily
distracted, conservative and forgetful, not
yet groundbreaking, slow in progress and
often subjective.
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Pham Hoang Anh

Bui Thu Thuy

Le Thi Thu Hien

Bui Nghia Duong

Ninh Duy Duc

Good filming and editing have professional
thinking, beautiful and harmonious design.

Logical plan, detailed method, in-depth
research, good content quality.

Have professional design thinking, unique
content ideas and creativity.

Good ideas are highly groundbreaking and
flexible when problems arise.

Make a detailed and complete plan, taking
into account many possible situations.

Our Team's Knowledge and How we apply in practice
I R

Editing is behind schedule, there are a few
designs that do not match the project visuals

The content is not yet diverse, so it should
change for each situation.

Not proactive in design, need to improve
skills in using words.

Need to supplement visual design skills for
more flexibility in work.

Knowledge is not deep, there are many
mistakes when preparing lessons or
performing stages, handling situations is not
quick, or pressing time limits affects quality.



Part 06




Conclusion

Limitations

Lack of seriousness in the first phase (non-compliance,
negligence) + Some risks (Equipment malfunctions, lack
of careful calculation of communication plan time)

—> Slow progress of project implementation.

Lesson Learnt

1. Commitment and Seriousness: 4. Risk management:

2. Time and Route Management: 5. Efficiently communicate

3. Equipment Double Calculation:




Conclusion

Recommendation

The brand needs to recruit new human resources with methodical qualities

L and appropriate skills to reach future customer groups. J
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Conclusion
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Thank youl!




