
COMMUNICATION CAMPAIGN FOR CAMILE BRIDAL WEDDING DRESS BRAND

Multimedia Communication

GRP490_G9 21.12.2023



BUI NGHIA DUONG

H S 1 5 0 1 4 1

NINH DUY DUC

H E 1 4 0 2 2 9

LE LAN NGOC
S u p e r v i s o r  

LE THI THU HIEN

H E 1 5 0 2 3 1 0

BUI THU THUY

H S 1 5 0 6 5 8

PHAM HOANG ANH

H S 1 5 0 1 2 0



Table of Contents

W
e

d
d

in
g

 A
g

e
n

d
a

INTRODUCTION

RESEARCH AND ANALYSIS

COMMUNICATION PLAN

IMPLEMENTATION

01

02

03

04

EVALUATION05

CONCLUSION06



Part 01
Introduction

Details



English name

Project Overview
C

a
m

ile
 B

rid
a

l

Vietnamese name

•

•

•



Project Overview
C

a
m

ile
 B

rid
a

l

•

•

•

•

•

1 2

1 2



Company Overview

•

•

•

•

•



Company Overview

•

•

•



Company Overview

•

•



Company Overview

Vision.

Mission.

Core value.
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Customer Insight Research
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“What does The Journey Workshop have?” 

— [18/09 - 15/10]

Tiktok Series “From A to Z” 

— [1/11 - 10/12]

Event: Small campaign for International Hugging Day 

— [25/11 - 9/12]

Communication Channels Strategy
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WORKSHOP: THE JOURNEY

Knowledge

Event

(21/10)

Experience Gift



INTERNATIONAL FREE HUG DAY 

Event

2023



Media Production
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Activities

WORKSHOP: THE JOURNEY



Activities

LIVESTREAM 01, 02, 03
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MINIGAME
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EVENT “NHUNG CAI OM”
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EVENT “NHUNG CAI OM”
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Thank you!


